
COMM6760 Communication Research Methods 
Autumn 2014 – Last updated 8/22/14 

 
Lecture: Derby 3116/Journalism 342 
 Monday/Wednesday 5:30 – 6:50 
 
Instructor:  Dr. Kelly Garrett    
 3131 Derby Hall 
 garrett.258@osu.edu 
 Please include “COMM6760”  in the subject line 
 
Office Hours: Friday 4:00 – 5:00 + by appointment 
 
 
Rationale and objectives: 
Communication Research Methods provides an overview of the concepts and tools by 
which communication research is designed, conducted, interpreted, and critically 
evaluated. The primary goal of this course is to help you become a knowledgeable 
consumer and producer of quantitative communication research. 
 
Specific Learning Objectives: 
Students who successfully complete this course will: 
 

- Understand and be able to use the concepts and vocabulary of communication 
research;  

- Be intelligent consumers of research, able to read, understand, explain and 
critically evaluate research reported in scholarly journals, and  

- Develop the skills necessary for conducting communication research using 
quantitative methods.   

 
Course Format: 
Class sessions are an opportunity for us to discuss the concepts addressed in the 
readings.  I will offer some preliminary comments to help situate the day’s topic within 
the broader context of the course, I will provide an overview of key concepts, and I will 
call attention to what I consider to be the more difficult problems and questions.  My 
lectures are not a substitute for the reading; they are intended to highlight and clarify 
core material, but time constraints prevent me from talking about every important 
aspect of the day’s topic.  If I fail to address something from the reading that you want 
to understand better, it is up to you to ask questions.  I want our time in the classroom 
to be spent grappling with the interesting questions and critical challenges that we all 
face when conducting research.   
 



Course Requirements:   
1. Class attendance and participation policy:   
Regular class attendance is required.  I expect you to have completed the assigned 
reading and to be prepared to discuss them. 
 
2. Course readings:   
Reading loads vary depending on the complexity of the topic, and will include a mix of 
textbook chapters and articles relevant to the day’s topic. All readings are available 
online through Carmen (https://carmen.osu.edu/). 

Note, however, that although no book is required for the class, I expect that you will 
purchase at least one of the books from which readings are selected before the class is 
done.  This course is just the beginning.  If you are going to use any of the techniques we 
study, you will need to know more.  These books can help. 

3. Assessment materials: 
 

(a) Discussion board/class participation 
A significant part of our class time will be spent discussing the ideas presented in the 
readings.  In order to facilitate this discussion, each of you is required to post a question 
that you are prepared to talk about during class.  You do not need to know the answer 
to the question you post, but you should be able to describe both why you ask the 
question and the relevant concepts that you do understand.  I will review these 
questions, and will often use them to guide class conversation.  Comments are due by 
midnight the day before each class session. 
 
I understand that everyone has their own style of learning.  Some people are more 
comfortable participating to class-wide discussions than others.  For this reason, I will 
provide you with a variety of opportunities to participate, including small-group 
discussion and individual exercises.  My goal is for you to be an active participant in the 
learning process, not to make you uncomfortable. 
 

(b) Human subjects training 
The Ohio State University requires that all research involving human participants be 
conducted by individuals who understand the rights of human participants. Therefore, 
anyone conducting a study that involves human participants must first complete the CITI 
Basic Course in Social and Behavioral research. This course is completed online; a link 
can be found on Carmen.  In order to receive credit for completing the course you must 
submit an electronic copy of your “Certificate of Completion” in PDF format to the 
Carmen dropbox by the due date specified.  Note that the course will take several hours 
to complete, and can be spread over multiple sessions.  Please make sure you leave 
yourself adequate time to complete the training prior to the due date.   
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(c) Written assignments 
There are five assignments to complete outside the classroom.  The purpose of the 
assignments is to help you check your understanding of basic course concepts, to give 
you an opportunity to apply these concepts to real-world research problems, and to 
learn to recognize the tradeoffs that research entails.  Please submit these assignments 
using the Carmen dropbox. 
 

(d) Exams 
There will be two exams, a midterm, and a final exam.  More information about these 
exams will be provided later in the quarter. 
 
Grading Procedures: Grades will be based on: 

 
Discussion board/class participation 10% 
Human subjects training (CITI) 5% 
Assignments 45% 
Midterm Exam 20% 
Final Exam 20% 

 
Academic Integrity 
Each student in this course is expected to demonstrate academic integrity and to abide 
by the Code of Student Conduct (http://studentaffairs.osu.edu/csc/ and see 
http://oaa.osu.edu/coamtensuggestions.html). Academic misconduct includes, but is 
not limited to, (1) plagiarism (using others’ work without citing/crediting them), (2) 
fabricating information or citations, (3) facilitating acts of dishonesty by others, (4) 
having unauthorized possession of past exam questions, (5) submitting work previously 
submitted to another course or work of another person, (6) tampering with the 
academic work of other students, and (7) cheating on quizzes/exams. Academic 
misconduct on any assignment will result minimally in receiving a zero on that 
assignment and may also lead to further disciplinary action. Penalty for violation of the 
Code of Student Conduct can also be extended to include failure of the course and 
University disciplinary action. 
 
It is your responsibility to be aware of the rules of academic dishonesty—ignorance is 
not a defense. When in doubt, consult your instructor before doing anything about 
which you are uncertain. 
 
Accommodations for students with disabilities 
I am available to discuss appropriate academic accommodations that may be required 
for students with disabilities. Requests for academic accommodations are to be made 
during the first three weeks of the semester, except for unusual circumstances.  You can 
also contact the office for disability services at 292-3307 in room 150 Pomerene Hall to 
help coordinate reasonable accommodations (telephone 292-3307, TDD 292-0901; 
http://www.ods.ohio-state.edu/). 
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Tentative Course Schedule  
Note:  Some readings are excerpts of longer chapters.  In these cases, I have provided 
page numbers.  You can generally start reading at the top of the relevant section 
beginning on that page. 

Date Topics Readings Due 
W 8/27 Introduction Edwards (2008), How to read a book  
M 9/1 No class (Labor Day)    
W 9/3 Communication research Frey et al. (2000), Ch. 1, pp. 3-26  
M 9/8 Research paradigms Creswell (2014), Ch. 1, pp. 3-23  
W 9/10 Research questions Frey et al. (2000), Ch. 2, pp. 27-47  
M 9/15 Research ethics Crano & Brewer, Ch. 19, pp. 344-358  
  Belmont Report (1979)  
W 9/17 Research ethics online Gleibs (2014) CITI program complete 
  Ess (2002), pp. 1-11  
M 9/22 Measurement Crano & Brewer, Ch. 1, pp. 3-15  
  Hayes (2005), Ch 2, pp. 16-24  
W 9/24 Reliability and validity Trochim & Donnelly (2008), Ch 3, pp. 56-67, 77-95  
  Crano & Brewer, Ch. 3, pp. 45-50, 53-56  
  Hayes (2005), Ch 2, pp. 24-30  
M 9/29 Scale development Crano & Brewer, Ch. 15, pp. 277-292 Assignment #1 
W 10/1 Behavioral & implicit 

measures 
Crano & Brewer, Ch. 16, pp. 293-310 
Howard et al (1980) 

 

M 10/6 External validity Crano & Brewer, Ch 2, pp. 32-35  
  Trochim & Donnelly (2008), Ch 2, pp. 34-38  
  Hayes (2005), Ch. 3, pp. 31-44  
  Basil (1996)  
W 10/8 Internal validity Trochim & Donnelly (2008), Ch 7, pp. 158-172  
M 10/13 Measurement challenges Nisbett & Wilson (1977) Assignment #2 
  Schwarz (1999)  
W 10/15 Midterm    
M 10/20 Survey research Dillman (2014) et al., Ch 1, pp. 1-18; Ch 2, pp. 19-27  
W 10/22 Survey research Dillman (2014) et al., Ch 2, pp. 27-55  
M 10/27 Survey research Dillman (2014) et al., Ch 4, pp. 94-126  
  Dillman (2014) et al., Ch 6, pp.169-176, 225-227;  

Ch 7, pp. 228-241 
 

W 10/29 Survey research online Couper (2013)  
M 11/3 Experimental research basics Shadish et al. (2002), Ch 1, pp. 1-32 Assignment #3 
W 11/5 Random assignment Shadish et al. (2002), Ch 8, pp. 246-278  
M 11/10 Quasi-experiments and field 

experiments 
Shadish et al. (2002), Ch 4, pp. 103-111, 115-117, 134 
Shadish et al. (2002), Ch 5, pp.135-139, 156-161 

 

  Green (2014)  
W 11/12 Computers & experiments Iyengar (2011)   
  Peifer (2014)  
M 11/17 Content analysis  Neuendorf (2001), Ch. 1, pp. 1-25 Assignment #4 
  Krippendorf (2013), Ch 3, pp. 49-52  
W 11/19 Big Data – Dr. Robert Bond Parks (2014); Lazer (2009); Miller (2013)  
M 11/24 Content analysis  Neuendorf (2001), pp. 47-57, 71-76, 83-89  
W 11/26 No class (Thanksgiving)    
M 12/1 Content analysis  Neuendorf (2001), pp. 118-124, and 142-161  
W 12/3 Computers & content analysis Kripendorf, Ch. 11, pp. 208-213, 235, 238-248  
M 12/8 Concluding research Bem (2003) Assignment #5 
  Vazire (2014)  
T 12/11 Final Exam  NOTE DATE AND TIME: 6pm-7:45pm  
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